WHATMAKES WSB RADIO NUMBER ONE? 

Sports for one thing. More than any other 
station in Atlanta. 

Braves baseball. Hawks basketball. 

University of Georgia football. Top college 
contests. Bowl games and high school 
games. Over 300 sports events a year. 

Lots of sports attractions attract lots of 
sports fans. And more sports hungry 
Atlantans listen to WSB Radio than to the 
next two stations combined. 

(ARB, Oct.-Nov. 1970) 

Our sports loving listeners stay with 
us after the final whistle, too. For the quality 
sound and satisfying service that makes 
WSB the most listened to station in Atlanta 
If selling adult Atlantans with big 
league buying power is your game, 
shouldn’t WSB Radio be in your lineup? 

WSB Radio750Atlanta 

Why are we number one? Listen. 



Broadcasting Corporation Stations; WSB AM-FM-TV Atlanta, WHIO AM-FM-TV Dayton, WSOC AM-FM-TV 
Choriatte. WIOD AM-FM Miami, WltC-TV Pittsburgh, KTVU San Francisco—Oakland. 


SpecialHeport 


Football coming back to earth? 

The news this year in broadcast rights: 

Price falls slightly after quarter-century rise Copyright 1971, Broadcasting Publications Inc. 


The escalation of prices paid for broad¬ 
cast rights to football games has peaked 
after 25 years. The total football bill in 
1971 will still be above $66 million, but 
it will be slightly off the price of 1970. 

All the decrease is in college-game 
rights, down $160,165 from last year’s 
total. A $106,000 increase in profes¬ 
sional rights was not enough to offset 
the college decline. 

The 1971 radio-TV rights total, com¬ 
piled annually by Broadcasting and 
based on a national survey, breaks down 
this year’s $66,226,210 this way: 

■ $62,500,000 from the networks for 
college and pro games, a figure that has 
remained constant in 1970 and 1971 


since no major contracts were renego¬ 
tiated. 

■ $2,140,000 in local radio rights to 
the 26 National Football League clubs, 
a small gain of $40,000 over last year. 

■ $441,000 in local preseason TV 
rights for the same NFL teams, a $66,- 
000 increase over 1970. 

■ $1,145,210 in local radio and de- 
layed-TV rights to schools and colleges, 
$160,165 under last year’s college total. 

Most opinion is that the business of 
football broadcasting is merely in 
slowed-down step with the lagging econ¬ 
omy. Paradoxically, several stations in¬ 
dicated that while they were keeping a 
tighter rein on their cost outlays for 


football, the line of national spot and 
local sponsors is just as long as ever. 

One source close to the colleges ques¬ 
tioned whether the expansion of the 
pro coverage to Monday nights and 
other nonweekend times may have sated 
an over-all appetite of fans for broad¬ 
cast coverage. He also cited the general 
condition of the economy and the loss 
of cigarette advertising last Jan. 2 as 
possibly prompting broadcasters to play 
closer to the belt in negotiating rights. 

There still are many bright spots in 
the football broadcasting business for 
the coming season, particularly in radio. 
Two examples in the pro ranks are the 
expanded radio networks of the Dallas 



Worthy of a script writer. The tag to the National Football 
League's long stand last season came in this final minute of 
the Super Bowl on a Sunday afternoon in Miami . It was the 


successful field goal attempt of Baltimore Colt kicker Jim 
O'Brien (partially hidden, third from left) that hung a 16-13 
defeat on the Dallas Cowboys . 
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Cowboys who will be covered on a re¬ 
gional network of 127 stations, and the 
Minnesota Vikings who have expanded 
their regional hook-up to 70-plus sta¬ 
tions (see pages 44 and 45). 

In college radio, there's a success 
story of the Southwest Conference and 
the Humble Oil & Refining Co. The 
association started with a Humble-spon- 
sored Rice-Texas game at Houston in 
1934. Today Humble holds complete 
rights to the conference's football and 
takes full sponsorship of all games 
through McCann-Erickson, Houston. 

Going into its 38th year of South¬ 
west Conference football, Humble will 
have 14 crew members and seven engi¬ 
neers ready to feed broadcasts to 121 
stations in Texas and parts of New 
Mexico. Selection of the game of the 
week on the Humble network often is 
made just prior to the day of the game. 

Following is a rundown by networks 
of football plans for this season as well 
as a look at some of the special sports 
networks and syndicators’ schedules: 

ABC-TV will begin its sixth year of 
National Collegiate Athletic Association 
football game coverage. 1971 will be 
the second year of a two-year rights 
contract with the $2 4-mill ion price tag 
split evenly over the season. Coverage 
includes 36 contests, one more than last 
year, and will include 12 national tele¬ 
casts and 24 regional pickups. All will 
be in color. Three games will be at 
night. 

It is estimated that a college collects 
$200,000 for each appearance. Forty- 
nine colleges have been selected to com¬ 
pete. 

The NCAA opener, Saturday, Sept. 
11, will have Grambling State against 


Morgan State in New York’s Yankee 
Stadium. It will mark the first time two 
predominantly black schools have been 
selected to appear on network TV, al¬ 
though there have been regional tele¬ 
casts of black teams. Season will close 
Dec. 4 with Penn State at Tennessee. 

The “wild card” game featured for 
the last three seasons returns again this 
year. It gives ABC the option to choose 
one extra game for telecasting during 
the 1971 season, in addition to the game 
or games already on schedule for a 
particular date. 

The announcing team of Chris 
Schenkel on play-by-play and Bud 
Wilkinson on color, will be back for 
ABC-TV. 

Advertisers are being given two al¬ 
ternatives in buying this year's NCAA 
package. An 18-game package being 
sold at $53,000 a minute or an 18-game 
package combined with three bowl 
games (Liberty, Sugar, and Hula) 
priced at $50,500 a minute. 

Filmed highlights of top games played 
each Saturday will be featured on 
NCAA Football Highlights. The one- 
hour program, beginning on ABC-TV 
Sunday, Sept. 19 and continuing through 
Dec. 5, will be broadcast 12-1 p.m. 
EST. Host of the series has not been 
named. 

ABC-TV’s second season of NFL 
Monday Night Football gets under way 
Monday, Sept. 20. The four-year $34- 
million contract calls for an $8.5-mil¬ 
lion payment each season. 

Schedule entails one preseason con¬ 
test Aug. 30 and 13 NFL games. All of 
the games will be telecast live 9 p.m. 
NYT to conclusion. 

The Dick Cavett Show , 11:30 p.m.- 


1 a.m. on the network will again be 
pre-empted Monday evenings during the 
NFL schedule. Similar action was taken 
early last season when many of the 
football games ran well past 11 p.m. 

The new Monday evening entry 
proved a boon to ABC's ratings last 
year, and made it, according to an ABC 
spokesman, a “viable contender for the 
first time" in the network ratings war. 
The sports series raised ABC’s share of 
the Monday night audience 55% last 
year, recording a 31% share and 18.5 
rating on the Nielsen charts. 

Fears by some executives that pro¬ 
football games placed in a prime time 
slot would lose the women audience to 
CBS and NBC were proved baseless. 
The games attracted a wide spectrum of 
audience according to an ABC spokes¬ 
man. “For the first time we got a 
family audience, increased our share of 
viewers and picked up the died-in-the- 
wool pro-football fans,’’ he said. 

The controversial Howard Cosell will 
again provide game commentary along 
with former quarterback, Don Mere¬ 
dith. Frank Gifford, new to the an¬ 
nouncing staff and former New York 
Giant player, will do the play-by-play. 

CBS-TV's coverage of the NFL's Na¬ 
tional Football Conference will include 
the telecast of three preseason games 
broadcast at night (9 p.m. EDT-con- 
clusion) Saturday, Aug. 28; Friday, 
Sept. 3, and Sunday, Sept. 12, and 83 
regular-season contests. 

In addition, four postseason games— 
two NFC playoffs (Saturday, Dec. 25, 
and Sunday, Dec. 26); the NFC cham¬ 
pionship (Sunday, Jan. 2) and the 
Super Bowl (Sunday, Jan. 16) are 
scheduled on CBS-TV. That network 


The football price the network* pay 

Rights 

Dafe 

ABC-TV 


Coaches All-American Same 

unannounced 

June 26 

College All-Star Game 

unannounced 

July 30 

NCAA College Games 

$12,000,000 

Sept. 11 

NFL Monday Night Football 

8.500,000 

Sept. 21 

Liberty Bowi 

unannounced 

Dec. 20 

North-South Shrine Game 

unannounced 

Dec. 27 

East-West Shrine Game 

unannounced 


Sugar Bowl 

unannounced 

Jan, 1 

Hula Bowl 

unannounced 

Jan. 8 

Total 

$20,500,000 

CBS Radio 

Cotton Bowl 

l 1 ! 

Jan, 1 

NFL Championship 

Super Bowl 

Ill 

' Jan. 2 
Jan.16 

CBS-TV 

NFC Preseason Games 

$20,000,000 

Aug. 28 

NFC Games 

Sept. 19 

Sun Bowl 

NFC Western Championships 

NFC Eastern Championships 

unannounced 

111 

Dec. 19 
Dec. 25 
Dec. 26 

Cotton Bowl 

unannounced 

Jan, 1 

NFC Championships 

$2,1%,000 

Jan. 2 

Super Bowl 

Jan. 16 

Total 

$22,500,000 


Mutual 

Notre Dame Football 

unannounced 

Sept. 18 

NBC-TV 

AFC Preseason Games 

$15,1%,000 
(3) 

Aug.13 

AFC Games 

AFC Division Playoffs 

AFC Championship 

Sept. 19 
Dec. 26 

l 3 

Jan. 2 

Gator Bowl 

200,000 

Dec. 31 

Rose Bowl 

1,400,000 

Jan. 1 

Orange Bowl 

700,000 

Jan. 1 


Senior Bowl 

Rights 

50.000 

Date 
Jan. 8 

AFC-NFC Pre Bowl Game 

1.000.000 

Jan. 23 

Total 

$18,350,000 

NBC Radio 

AFC Championship 

PI 

Jan. 2 

Orange Bowl 

1 

Jan. 1 

Rose Bowl 

(1) 

Jan. 1 

All networks—announced 

Estimate for unannounced games and series 

Grand total for networks 

$61,350,000 

1,150,000 

$02,500,000 



(1) Radio rights included in TV contract. 

(2) Rights Included in NFL‘Nationai Football Conference package. 

(3) Rights Included in NFL-American Football Conference package. 


What major schools get from radio and local TV 


Radio TV 


Conference 

Members 

stations 

stations 

Total rights 

Atlantic Coast 

8 

262 

12 

$ 82,500 

Big Eight 

8 

248 

22 

90,400 

Big Sky 

8 

54 

10 

5,450 

Big 10 

10 

233 

37 

112,300 

Ivy League 

8 

55 

3 

19,710 

Mid-America 

6 

21 

3 

4.700 

Missouri Valley 

10 

17 

2 

9,000 

Pacific Eight 

8 

94 

7 

258,100 

Southeastern 

10 

546 

47 

248,500 

Southern 

8 

51 

2 

4,950 

Southwest 

9 

121 

19 

110,000 

Western Athletic 

8 

85 

7 

36,500 

Independents > 

24 

382 

11 

163,100 

Totals 

125 

2,171 

182 

$1,145,210 


i Does not include Notre Dame rights 
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and NBC alternate coverage of the 
Super Bowl and the AFC-NFC Pro 
Bowl Game. 

It was reported that CBS-TV is di¬ 
viding its games into four packages: 

(1) Three exhibition games will be 
sold to advertisers for $45,000 per 
minute; 

(2) A national game package includ¬ 
ing 21 dates, 29 broadcasts (eight 
doubleheaders and 14 single Sunday 
contests), two Saturday games, two 
NFC playoffs, the NFC championship 
and Super Bowl for $74,230 a minute. 
The Super Bowl purchased alone goes 
for $200,000 per minute; 

(3) Twenty-one pregame shows, 
$30,000 a minute; (4) Twenty-one 
post game shows at $40,000 a minute. 

Two collegiate bowl games. The Cot¬ 
ton Bowl (Jan. 1) and the Sun Bowl 
(Dec. 19), will make a return appear¬ 
ance on CBS this year. Sponsorship was 
not available. 

A slate of 21 broadcasters have been 
assigned to handle NFC coverage this 
year. Calling play-by-play will be Ray 
Scott, Pat Summerall, Jack Buck, Alex 
Hawkins, Lindsey Nelson, John Sauer 
and Jack Whitaker. Analysts will 
be Tom Brookshier, Frank Glieber, 
Eddie LeBaron, Jack Drees and George 
Connor, Don Criqui, and Irv Cross. The 
postgame broadcasters will be Bruce 
Roberts, Gil Stratton, Andy Musser, 
Dick Stockton, Bill Mazer and Frank 
Clarke. One woman reporter, Elinore 
Kaine, has been assigned announcing 
chores. Miss Kaine will host special 
program features (see adjacent story). 

Each NFC regular season broadcast 
will be preceded by a 30-minute pro¬ 
gram, The NFL Today , and followed 
by a 15-minute post-game show. Pro 
Football Report. Two announcers, to be 
named shortly, a play-by-play man and 
an analyst, will be assigned to each 
program. 

NBC-TV will kick off its 1971 AFC 
pro schedule Sunday, Sept. 19. A total 
of 91 game telecasts, nine over last 
year’s schedule, will include 84 regular 
season games, three preseason contests 
(all at night), AFC divisional playoffs, 
AFC championship game and the AFC- 
NFC Pro Bowl game, Sunday, Jan. 23, 
1972. Also, post-season collegiate play 
on NBC includes four bowl contests. 
Returning again this year will be the 
Gater Bowl, Dec. 31, the Rose and 
Orange Bowls on New Year’s Day and 
the Senior Bowl, Jan. 8, 1972. 

The AFC announcing crew will in¬ 
clude Ross Porter, Bill O’Donnell, Curt 
Gowdy, Jim Simpson, Pat Hernon, 
Charles Jones, Jay Randolph and Bill 
Enis on play-by-play and Kyle Rote, A1 
DeRogatis, George Ratterman, Willie 
Davis, Johnny Morris, Dave Kocourek 
on color. Pat Hernon will be host at a 



No longer a man’s world 


A bit of football femininity will be 
added to CBS-TV’s 20-man announcing 
crew this fall Elinore Kaine, syndi¬ 
cated football columnist and former 
broadcaster, will be hostess on one seg¬ 
ment of the network's half-hour pre- 
game series, The NFL Today. 

Miss Kaine said in New York last 
week that she hoped to keep her section 
of the program “light and humorous," 
appealing to both men and women with 
off-beat personal features about the 
players, along with editorial comment 
and game predictions. 

Will her inclusion in the network an¬ 
nouncing team lead to a spot as a com¬ 
mentator in the male-dominated field? 
“I wanted to be a color-girl," she said 
wistfully, “but, so far, everyone has 
taken a dim view of it.” 


15-minute post game Scoreboard pro¬ 
gram. 

An NBC executive said the advertiser 
package is priced virtually the same as 
last year’s. At that time preseason games 
were sold at $40,000 per minute; Sun¬ 
day single contests, $35,000; Sunday 
double-headers, $65,000; Saturday 
games, $35,000; Thanksgiving Day 
games, $65,000; AFC playoff games 
$70,000; AFC championship contests, 
$ 110,000 and the Rose Bowl game at 
$ 120 , 000 . 

Sponsors include, for the Rose Bowl, 
Chrysler Corp. (BBDO), Texaco (Ben¬ 
ton & Bowles), Goodyear Tire and Rub¬ 
ber Co. (Young & Rubicam), and All- 
State Insurance and Kellogg Co. (both 
through Leo Burnett) and for the 
Orange Bowl, Texaco, Goodyear Tire 
and Rubber Co., All-State Insurance 
and U.S. Tobacco (Warwick & Legler). 
Advertisers for the two other college 


bowls are not available at this time. 

Hughes Sports Network has lined up 
more than 125 stations to pick up the 
NFL Films Inc.-produced series The 
Game of the Week. The 15-week half- 
hour series, set for a Friday, Sept. 24, 
start and continuing through Dec. 31, 
will feature filmed highlights of the out¬ 
standing game played in the NFL the 
previous weekend. The series, now in its 
second year, has been moved into prime 
time and will be carried on NBC-TV 
owned-and-operated stations. Sponsor¬ 
ship is sold out and includes Haggar 
Slacks (Tracy-Locke), Polaroid Corp. 
(Doyle Dane Bernbach), Colgate- 
Palmolive Co. (Ted Bates St Co.), 
Waterman-Bic Pen Corp. (Kurtz, Kam- 
banis Symon Inc.), and Shulton Inc. 
(Norman, Craig St Kummel). 

In addition. This Week in Pro Foot¬ 
ball , also produced by NFL Films Inc., 
will be fed to 145 stations this year. 
The one-hour series features highlights 
of all games played in the NFL the 
previous week. Starting the weekend of 
Sept. 18-19 and continuing through the 
first weekend of January, the program 
will be seen on Saturdays in the cen¬ 
tral and western time zones of the U.S. 
and on Sundays in the eastern zone. 
Veteran sportscasters and former foot¬ 
ballers Don Meredith and Pat Sum¬ 
merall will be hosts of the series. Spon¬ 
sorship is sold out and includes General 
Motors Corp., Buick Motor Division 
(McCann-Erickson), Haggar Slacks 
(Tracy - Locke), Miles Laboratories 
(Clifford Botway Inc.), Waterman-Bic 
Pen Corp. (Kurtz, Kambanis Symon 
Inc.), and Shulton Inc (Norman, Craig 
St Kummel). 

Mutual enters its fourth year of 
Notre Dame football broadcasts this 
year feeding the entire 10-game sched¬ 
ule to a network of approximately 400 
stations. The opener is set for Saturday, 
Sept. 18 and the season ends Saturday, 
Nov. 20. Mutual’s Van Patrick will 
again handle play-by-play and A1 Wes¬ 
ter will be on color. Game sponsors 
include Royal Globe Insurance Co. 
(placed direct), National Bowling 
Council (S. A. Levyne Co.) and Black 
St Decker (VanSant Dugdale). In addi¬ 
tion, a 10-minute pregame show by 
Notre Dame Coach Ara Parseghian is 
scheduled. The program will again be 
sponsored by the Ford Division of the 
Ford Motor Co. (J. Walter Thompson). 

On the television side, The C. D. 
Chesley Co., Philadelphia, will again 
feed Notre Dame’s 10-game schedule 
to an expected 160 stations. The one- 
hour programs beginning Sunday Sept. 
19 and continuing through Sunday Nov, 
21 will be aired on a one-day delay 
basis. The series is not made up of 
game highlights but bridges the action 
between plays giving it the appearance 
of a full game. Calling play-by-play ac- 
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tion again this year will be Lindsay 
Nelson. Paul Hornung, former Green 
Bay Packer football player, is on color. 

Trans National Communications has 
set up a network of about 30 stations 
in the Northeast for the U.S. Military 
Academy’s 10-game schedule. Slate 
opens Sept. 18 and continues through 
the traditional Army-Navy battle, Nov. 
27. Play-by-play announcer will be 
Marv Albert with Dick Lynch on color. 
Sponsors include Mobil Oil Co. for its 
detergent gasoline (Doyle Dane Bem- 
bach) and Mem Co. for its English 
Leather Toiletries for men (Cunning¬ 
ham & Walsh.) 

A series of four collegiate bowl 
games will be handled this year by 
Mizlou Productions. Two new bowl 
entries, the Fiesta Bowl, from Phoenix, 
scheduled for play Monday, Dec. 27 
with announcer Ray Scott, and the 
American Bowl from Tampa, Fla., 
Monday, Jan. 10, with Jack Brick- 
house, have been added to Mizlou’s 
schedule. The Blue-Grey Classic, from 
Montgomery, Ala., Tuesday, Dec. 28, 
with Jack Drees as announcer, returns 
on approximately 150 stations. Sponsors 
include Shell Oil (Olgilvy & Mather), 
The Alabama Development Board 
(placed direct), Buick Dealers (Mc- 
Cann-Erickson) and Pepsi Cola Co. 
(BBDO). Also returning via Mizlou is 
the Peach Bowl from Atlanta, Thurs¬ 
day, Dec. 30. Jack Dress will call play- 
by-play on the 155-station pickup. 
Sponsors include Buick Dealers (Mc- 
Cann-Erickson), Shell Oil (Ogilvy & 
Mather), Pepsi Cola Co. (BBDO), 
Avis (Benton & Bowles) and the 
Georgia Department of Industry and 
Trade (placed direct). 

In addition, Mizlou will handle the 
Top-10 Football Classic from Chicago, 
Saturday, Nov. 27. Jack Drees will call 
play-by-play. The Top-10 is played for 
the Martin Luther King Foundation and 
benefits Boy Scouts in Chicago. 

The nation’s top black football teams 
will again be given national exposure on 
Grambling College Football , a 13-week 
series of one-hour taped highlights of 
Grambling games and a season-end spe¬ 
cial. The series, produced by Black As¬ 
sociated Sports Enterprises in associa¬ 
tion with Haltony Productions and sold 
by Sports Media Sales, both Beverly 
Hills, has already been confirmed for 58 
markets. It will be sponsored nationally 
by Anheuser-Busch and the Oldsmobile 
Division of General Motors. 

Following is a rundown of the local 
preseason and regular-season radio plans 
of the National Football League’s 26 
clubs, as well as the local preseason TV 
outlook. This, of course, does not in¬ 
clude regular-season TV that is carried 
by CBS-TV (NFL), NBC-TV (AFC) 
and ABC-TV (both conferences on 
Monday nights). 


AFC-Eastern Division 

Baltimore Colts _ 

The Colts appear disinclined to tamper 
with the formula that brought them all 
the marbles last season. That applies to 
the broadcast booth as well as on the 
field. Wcbm(am) will again be the 
radio home of the pro football cham¬ 
pions for all six exhibitions and 14 
regular-season games. As of last Mon¬ 
day (July 12) more than 30 stations 
had signed for the Colt Football Net¬ 
work for feeds of the play-by-play plus 
a 15-minute warm-up program. 

Ted Moore will return to handle the 
play-by-play for the second year. Regu¬ 
lar season games will be preceded on 
wcbm by the John Unitas Show with 
the Colt quarterback and followed by a 
special scoreboard program. The pre¬ 
season games will be followed by a 
locker room show by Ordell Braase, 
who also will do game color all season 
with Mr. Moore. 

Wcbm, which holds the Colts radio 
rights, has a sellout for all the games, 
including the Colts-All Star game July 
30 with the following in-game sponsors: 
Ford Dealers (through J. Walter Thomp¬ 
son), Commercial Credit Corp. (W. B. 
Doner), National Brewing Co. (W. B. 
Doner), Black & Decker (VanSant 
Dugdale) and Humble Oil (McCann- 
Erickson). 

Preseason TV rights of the Colts are 
held by Dennis Dunn Inc., Baltimore. 
In additiotn to the Colts-All Star game 
July 30, wjz-tv is scheduled to telecast 
the Aug. 21 away game with the Detroit 
Lions. Announcers will be Jim Karvella 
and John Kennelly. Sponsorship has 
been sold for Schmidt’s beer, Coca-Cola, 
Esso, B-P gasoline, Aamco transmis¬ 
sion, Personna blades and Esskay meats. 


Buffalo Bills _ 

Wben(am) Buffalo returns for its 
12th season as a Bills originator with a 
full slate of 14 regular-season contests 
and six exhibition games set to be fed 
to approximately 25 stations in upstate 
New York. A three-man announcing 
team with Van Miller doing play-by¬ 
play, Stan Barron on color and Dick 
Rifenburg with on-field sideline reports 
returns again this year. Buffalo Bill 
Forum, a 10-minute pregame show re¬ 
turns with Van Miller as host, and 
Locker Room Show , a 10-minute post¬ 
game program, will be seen once again 
with Mr. Barron as host. Alternating 
sponsors on the two programs will be 
Sears Roebuck & Co. (J. G. Kelly ad¬ 
vertising) and Milk for Health on the 
Niagara Frontier (placed direct). Game 
sponsorship is sold out this season with 
the Ford Motor Co. (J. Walter Thomp¬ 


son) and Mobil Oil Corp. (Doyle Dane 
Bernbach) buying into the local and 
network broadcasts and the Genesee 
Brewing Co. (William Esty), The Wil¬ 
liam Hongerar Co., department store 
(Gelia, Wells & Mohr) and M&T Bank 
(Comstock Advertising) advertising 
locally. 

Wben-fm will simulcast the AM 
feeds. Sponsorship is sold out to Dekde- 
brun’s Sporting Goods (Ellis Singer & 
Hall), Park Edge Liquors (HMB Ad¬ 
vertising), Liberty National Bank (Bar¬ 
ber & Drullard Advertising), Village 
Lincoln Mercury Sales (Russell Baker 
Inc.) and United Florists of Western 
New York (placed direct) with each 
buying one-fifth. 

Wkbw-tv Buffalo, in its sixth year as 
a Bills broadcaster, will carry three pre¬ 
season contests this year. In addition, 
the station will telecast one regular sea¬ 
son game, Saturday, Oct. 23 when the 
Bills meet the San Diego Chargers in 
California. The live broadcast will be 
aired 12 midnight in Buffalo and re¬ 
broadcast the following Sunday, Oct. 24 
at noon. Approximately four stations in 
upstate New York will pick up the 
feeds. Rick Azar is play-by-play man 
this year and a color commentator will 
be announced shortly. So far, the 
Genesee Brewing Co. (William Esty) 
has signed for game sponsorship. 


Miami Dolphins _ 

Wiod(am) Miami has again lined up its 
Miami Dolphins Network for six exhi¬ 
bitions and 14 regular-season games. 
Game sponsors on the 10-station re¬ 
gional line-up will be P. Ballantine & 
Son (placed direct), Cities Service Co. 
(Media Corp. of America), Union Car¬ 
bide Corp. (William Esty). Game par¬ 
ticipations on wiod will be taken by 
Southern Tackle Co. (Roy Lamont Ad¬ 
vertising) and Household Finance Corp. 
(direct). 

Play-by-play on radio will be handled 
by Rick Weaver with Larry King doing 
color and Henry Barrow working on the 
field. 

Wiod plans one of the more am¬ 
bitious pregame shows. The Orange 
Bowl Express , slotted for the two hours 
prior to kickoff. Eighths have been 
bought by Ryder trucks, Leon Ray 
Volkswagen, Harry Rich Carpets, 
Orange Motors, Bernard Litman & As¬ 
sociates (insurance) and Tall & Big 
Men’s Shop. The remaining quarter has 
been sold to Kentucky Fried Chicken. 

A postgame Rolling Home Show has 
been taken in quarters by Bob Houston 
Volkswagen, U-Haul rentals, Bonfire 
restaurant and Bemie Blanck (men’s 
wear). Adjacencies to the play-by-play 
have been sold on the station to Wm* 
Lehman Buick, Northside shopping 
center and the Bonfire restaurant. The 
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pregame and postgame program will be 
on wiod only. 

Following the 1970 pattern, two of 
the Dolphins' preseason road games will 
be telecast by wplg-tv Miami. They 
will be Aug. 21 with the Green Bay 
Packers and Sept. 11 with the Minnesota 
Vikings. Joe Croghan, station sports 
director will handle the play-by-play of 
the games. 

The TV games are to be jointly spon¬ 
sored by the First National Bank of 
Miami (Mike Sloane Advertising), 
Johnnie & Mack automotive services 
(Nativ Advertising). Wplg-tv may do 
a local show prior to the Monday night 
ABC-TV football games. It would fea¬ 
ture Dolphin Coach Don Shula and 
Mr. Croghan. 


AC Spark Plugs (Burnett): CBS-TV. NFC pre¬ 
games and games. 

Alberto-Culver (Arthur Wheeler Inc.): CBS-TV. 
NFC pregames, postgames, games. 

Allstate Insurance Co. (Burnett): CBS-TV, NFC 
games; NBC-TV, Orange Bowl, Rose Bowl. 

American Oil Co. (D'Arcy, McManus, John & 
Adams): CBS-TV, NFC games. 

American Petroleum (Burnett): CBS-TV, NFC 
games. 

Arrow Shirts (Y&R): ABC-TV, NFL Monday night 
games. 

AT&T (Yellow Pages) (Cunningham & Walsh): 
CBS-TV, NFC pregames, postgames and games. 

Aurora Products (Grey): ABC-TV, NFL monday 
night games. 

Bank Americard (D'Arcy, McManus, John & 
Adams): CBS-TV, NFC games. 

Benjamin Moore Paint (Dreher Advertising): CBS- 
TV. NFC pregames, postgames and games. 

B. F. Goodrich (BBDO): CBS-TV, NFC games. 

Black & Decker (Van Sant Dugdale): CBS-TV, NFC 
games, 

Bulova (Doyle Dane Bernbach): NBC-TV, AFC 
games. 

Carter Wallace (Ally): CBS-TV, NFC games; NBC- 
TV, AFC games. 

Champion Spark Plugs (JWT): NBC-TV, AFC 
games. 

Chevrolet (C-E): ABC-TV, NCAA games. 

Chrysler (BBDO): NBC-TV. preseason, games, 
Rose Bowl. 

Colgate-Palmolive (Bates): ABC-TV, NFL Monday 
night games. 

Consolidated Cigar (David Oksner Mitchneck): 
CBS-TV, NFC postgames, games. 

Continental Insurance (DDB): NBC-TV. preseason, 
games. 

Dow Chemical (NC&K): CBS-TV, NFC games. 

Dupont (BBDO): NBC-TV, AFC games. 

Equitable Life Assurance (FC&B): CBS-TV, NFC 
games; NBC-TV, AFC games. 

F&F Labs (Draper Daniels): CBS-TV, NFC pre¬ 
games, postgames and games. 

Firestone (Sweeney & Janes): ABC-TV, NFL Mon¬ 
day night games; CBS-TV. NFC games. 

Ford Motor (K&E): ABC-TV, NFL Monday night 
games. 

Ford Marketing (JWT): CBS-TV. NFC pregames, 
postgames and games. 

Foundation for Full Service Banks (D-F-S): CBS- 
TV, NFC games; NBC-TV. AFC preseason and 
games. 

General Cigar (Ogilvy & Mather): ABC-TV, NFL 
Monday night games; NBC-TV, AFC preseason 
and games. 

Gillette (BBDO): ABC-TV, NFL Monday night 
games. 

Goodyear Tire and Rubber (Y&R): ABC-TV, NFL 
Monday night games, NCAA games; CBS-TV, 
NFC games; NBC-TV, AFC preseason, games, 
Rose Bowl, Orange Bowl. 

Helene Curtis (Edward Weiss): CBS-TV, NFC 
games; NBC-TV, AFC games. 

Hertz (Ally): CBS-TV, NFC games. 


New England Patriots _ 

The New England Patriots are the 
newest convert to the sports trend of 
recent years wherein a team assumes a 
regional or state status. To the broad¬ 
caster this can translate into greater au¬ 
diences and a wider list of prospective 
sponsors. The former Boston Patriots 
will operate out of a new stadium in 
Foxboro, Mass., outside of Boston. 

Wbz(am) Boston, Patriots originator 
since 1966, begins the first year of a 
new five-year contract. This season wbz 
will broadcast all 14 regular-season 
games and all six exhibition contests. 
Seven stations in the New England area 
are set to pick up the feeds. 

F&M Schaefer Brewing Co. (BBDO) 


Holiday Inns (JWT): ABC-TV, NCAA games; NBC- 
TV, AFC games. 

Kelloggs (Burnett): NBC-TV, Rose Bowl. 

Levi Strauss (Henig Cooper & Harrington): CBS-TV, 
NFC games. 

Mem (C&W): CBS-TV, NFC pregames, postgamee, 
games. 

Memorex (Burnett): CBS-TV, NFC pregames, 
games. 

Miles Laboratories (Botway): NBC-TV, AFC games. 

Miller Brewing (M-E): CBS-TV, NFC games. 

Motorola (Clinton E. Frank): CBS-TV. NFC games. 

New York Lift Insurance (Compton): CBS-TV, NFC 
games. 

Norelco (Laroche. McCaffrey & McCall): CBS-TV, 
NFC games. 

Noxell (Estey): CBS-TV, NFC postgames, games; 
NBC-TV, AFC games. 

Occidental Life Insurance (Dailey & Associates): 
ABC-TV, NCAA games. 

Pebat Drawing (K&E): CBS-TV, NFC pregames, 
postgames, games. 

Panasonic (Bates): ABC-TV, NFL Monday night 
games. 

Phillip Morris (Burnett): CBS-TV, NFC games. 

Phillips Gasoline (JWT): ABC-TV, NFL Monday 
night games. 

Polaroid (DDB): CBS-TV, NFC games. 

Remington Rand (Botway): CBS-TV, NFC pre¬ 
games, games. 

R. J. Reynolds (D-F-S): CBS-TV. NFC pregames, 
postgames, games; NBC-TV, AFC preseason, 
games. 

Schlltz (Burnett): CBS-TV, NFC games. 

Start Roebuck (FC&B): ABC-TV, NFL Monday 
night games; CBS-TV, NFC games; NBC-TV, AFC 
preseason and games. 

Shell Oil (O&M): CBS-TV, NFC games. 

Shulton (NC&K): CBS-TV, NFC games. 

Speldol (MarschaJk): CBS-TV, NFC games. 

STP (Media Buyers): ABC-TV, NFL Monday night 
games; CBS-TV, NFC games. 

Sunbeam (FC&B): CBS-TV, NFC games. 

Sun Oil (Esty): ABC-TV, NFL Monday night games. 

Talley Industries (Della, Femina, Travisimo): CBS- 
TV, pregames and games. 

Texaco (B&B): ABC-TV, NFL Monday night games; 
NBC-TV, Rose Bowl, Orange Bowl. 

Trans World Airlines (Wells, Rich, Greene): ABC- 
TV. NCAA games. 

Union Carbide (Esty): CBS-TV, NFC games; NBC- 
TV. AFC preseason and games. 

U.S. Tobacco (Warwick & Legler): ABC-TV, NFL 
Monday night games, NCAA games; NBC-TV. 
Orange Bowl. 

Warner-Lambert (JWT): ABC-TV, NFL Monday night 
games; CBS-TV, NFC games. 

Wembly (Peter A. Mayer): CBS-TV, NFC pregames, 
games. 

J. B. Williams (Parkson): CBS-TV, NFC pregames, 
postgames, games. 

Williamson Dlckoy (placed direct): CBS-TV, NFC 
games. 

Zanlth (FC&B): ABC-TV, NFL Monday night games. 


and New England Chrysler-Plymouth 
Dealers (Young & Rubicam) are 
quarter sponsors. 

Play-by-play announcer will be Gil 
Santos, last year’s color man; John 
Carlson will handle color commentary. 

A 10-minute pregame program, a 
10-minute halftime show and a five- 
minute postgame program are planned 
with Mr. Santos as host of all three. 
The programs will be sponsored on a 
rotating basis by Household Finance 
Corp. (Needham, Harper & Steers), 
Union Carbide Corp. (William Esty), 
and Hills Foods (Adastra Advertising). 

Wsmw(tv) Worcester, Mass., a 
UHF, will begin its second year of 
Patriots telecasts originating six pre¬ 
season games (three on the road and 
three at home) and feeding them to a 
three-station network in Massachusetts. 

Game sponsorship is sold out in equal 
shares to F&M Schaefer Brewing. 
(BBDO), Merit Gasoline, State Mutual 
Life Insurance (Bresnick Advertising) 
and Cooper Tire Co. (placed direct). 
Bob Fouracre will do play-by-play, and 
a color commentator will be announced. 


New York Jets _ 

Wor(am) New York will be the new 
originator of Jets games this season, 
after a six-year Jets association with 
wabc(am) there. Wor will carry 14 
regular-season games and six preseason 
contests. A regional network of about 
35 stations in New York, New Jersey, 
Connecticut, Massachusetts, Pennsyl¬ 
vania, Rhode Island, Vermont and New 
Hampshire will pick up the feeds. So 
far, Mobil Oil Corp. (Doyle Dane Bem- 
bach) has purchased one-fifth. An¬ 
nouncers are Merle Harmon, handling 
play-by-play, and Sam De Luca on color. 

Wor plans two pregame shows, a 15- 
minute Don Criqui Show and 10-min- 
ute Sam De Luca Show , as well as a 
postgame Locker Room , also featuring 
Mr. De Luca as host. 

Wor-tv New York, in its seventh 
year of Jets preseason telecasts, will 
carry five exhibition games, with Mr. 
Criqui calling play-by-play and George 
Ratter man doing color. Participating 
sponsors are Seven-Up, Warner-Lambert 
Co., Miles Laboratories and Eastman 
Kodak (all J. Walter Thompson); 
Toyota (Clinton E. Frank); BP Oil 
(Dancer-Fitzgerald-Sample); Volks¬ 
wagen (Doyle Dane Bernbach), and P. 
Ballantine & Sons (Grey Advertising). 

AFC-Central Division 

Cincinnati Bengals _ 

Avco Broadcasting Corp. has renewed 
its three-year rights agreement this sea¬ 
son. Avco’s wlw(am) Cincinnati will 
feed six exhibition contests plus 14 


Football’s network sponsors for radio-TV 
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THIS FALL! 

OLDSMOBILE, DIVISION OF GENERAL MOTORS 

BUDWEISER „ BUD MALT LIQUOR, ANHEUSER-BUSCH 

ARE PROUD TO PRESENT... 


GMM6LIIG 

COLLEGE■ 




HIGHLIGHTS 

1971 TELEVISION FOOTBALL SCHEDULE 

SEPTEMBER 12.MORGAN STATE 

SEPTEMBER 19.ALCORN A & M 

SEPTEMBER 26.ARKANSAS AM & N 

OCTOBER 3.PRAIRIE VIEW 

OCTOBER 10.TENNESSEE \ & I 

OCTOBER 17.MISSISSIPPI VALLEY 

OCTOBER 24.JACKSON STATE 

OCTOBER 31.TEXAS SOUTHERN 

NOVEMBER 7 TV SPECIAL "LIVING LEGEND" 

NOVEMBER 14.NORFOLK STATE 

NOVEMBER 21 . . . SOUTHERN UNIVERSITY 

NOVEMBER 28.CAL STATE 

DEC. 5 TV SPECIAL "CAVALCADE OF BANDS" 


A BLACK ASSOCIATED SPORTS ENTERPRISES PRODUCTION 

IN ASSOCIATION WITH HALTONY PRODUCTIONS 












regular-season games to a regional net¬ 
work of 31 stations in Ohio, Indiana, 
Kentucky and West Virginia* 

Renewing one-quarter sponsorships 
on wlw are Burger Brewing (Midland 
Advertising) and Tresler-Comet gaso¬ 
line (Joel Friedman Advertising). Pur¬ 
chasing one-eighths are B. F. Goodrich 
Tire Co. (Bartlett Advertising Agency), 
Ohio Appliances (Byer Sc Bowman) and 
Union Central Life Insurance (Adams, 
Gaffney Sc Associates). 

Wlw’s three pregame shows, Coach's 
Corner, Warm-Up and Bengals Football 
Preview, will be sponsored by First 
National Bank of Cincinnati (North- 
lich-Stolley), Partridge meats (Pritch¬ 
ard Sc Reeves) and Cincinnati Milk 
Sales (Midland Advertising), respec¬ 
tively. Central Trust Bank (Stockton 
West Burkhart) and Shillito’s, men’s 
store (Carl Press Inc.), have renewed 
two halftime features. Again sponsoring 
the postgame highlights show will be 
Carter’s restaurants (Midland Adver¬ 
tising). Fifth Third Bank (Ralph Jones 
Agency) will sponsor the Star of the 
Game show. 

Phil Samp will do radio play-by-play, 
with color presented by Jimmy Crum. 

Wlw will again originate the daily 
Paul Brown Show for 26 weeks, spon¬ 
sored locally. 

Avco’s wlwt(tv) Cincinnati and 
wlwd(tv) Dayton, Ohio, expect to 
carry three exhibition contests, with Mr. 
Samp, Bob Walter and Omar Williams 
announcing. Also, wlwt will present 
Quarterback Club t 21 half-hour pro¬ 
grams beginning Aug. 6, with wlwd 
carrying Bengal s' Report , beginning 
Aug. 8. Sponsorship is incomplete. 


Cleveland Browns _ 

Whk(am) Cleveland is in the first year 
of its renewed three-year rights agree¬ 
ment and plans to originate a full slate 
of six exhibition contests and 14 regu¬ 
lar-season games. A regional network 
of about 50 stations, the same number 
as last year, in Ohio, Pennsylvania and 
New York, is expected to pick up the 
feeds. 

A pregame show, Browns Report , 
with Coach Nick Skorich, and two 
postgame programs, Locker Room Re¬ 
port and Scoreboard Show , are planned. 
Sponsors for the season include Benja¬ 
min Moore paints (Marcus Advertising): 
Hilltop Realty (Liege Advertising); East 
Ohio Gas (D’Arcy); Union Carbide 
Corp. (William Esty); MacDonald’s 
food chain (Nelson Stein); Duquesne 
Brewing Co. (Admark); Cleveland Area 
Chrysler-PIymouth Dealers (Young Sc 
Rubicam); State Savings & Loan 
(placed direct); Retail Clerks, labor 
union (Jack Sharp Advertising); House¬ 
hold Finance Corp. (direct); Beef 


Corral (Bob Craig Advertising) and 
Coca-Cola. 

Returning this year is the announcing 
team of play-by-play man Gib Shanley 
and color commentator Jim Graner. 

On the television side, wews(tv) 
Cleveland will carry three exhibition 
games on Aug. 8, 13 and 28. Announc¬ 
ers will be Ernie Green on color and 
Ray Scott and Jay Randolph alternating 
play-by-play chores. 


Houston Oilers _ 

Kilt(am) Houston will feed seven pre¬ 
season and 14 regular-season games to a 
network of at least 10 stations. Kilt 
will be in its eighth year with the Oilers, 
which retains rights to its games after 
completion last year of a three-year con¬ 
tract with Majestic Advertising, Mil¬ 
waukee, agency that had held radio 
and preseason TV rights. 

As of last Monday (July 12) Falstaff 
Brewing Corp. had purchased one-half 
and Houston Area Ford Dealers 
(through J. Walter Thompson) had 
taken one-fourth of the radio sponsor¬ 
ship. Union Carbide Co. (Wm. Esty 
Co.) and the local Gates Tire Co., 
Ryder Truck Rental and Morgan Homes 
(realtors) have also bought ads. 

Dan Lovett, sports director of ktrk- 
tv and Ron Franklin, sports director 
of khou-tv both Houston, will split 
the play-by-play and color assignments. 
Messrs. Lovett and Franklin will handle 
a 10-minute pregame and a five-min¬ 
ute wrap-up show. The pregame Ed 
Hughes Show will feature the new Oil¬ 
ers head coach of that name. A half¬ 
time show has been bought by South¬ 
west Bell Telephone Co. (Gardner Ad¬ 
vertising). 

The Oilers preseason TV coverage so 
far includes coverage of the Aug. 14 
exhibition at the St. Louis Cardinals by 
ktrk-tv and the Sept. 12 preseason 
game at the New Orleans Saints by 
khou-tv. ABC-TV network announcer 
Don Meredith will do the play-by-play 
for the ktrk-tv game. Sponsor line¬ 
ups have not been completed. 


Pittsburgh Steelers _ 

Wtae(am) Pittsburgh will go into its 
second year of originating Steelers cov¬ 
erage for a 45-station network in Penn¬ 
sylvania, Ohio and West Virginia. Jack 
Fleming and Myron Cope of Sports 
Illustrated and also on the wtae staff, 
will return for the play-by-play and col¬ 
or commentary, respectively. Produc¬ 
tion, handled last year by Empire Sports 
Production, this year will be directed by 
wtae’s Tom Leslie with the station’s 
Jim Greenwood handling technical as¬ 
pects of the radio network. 

Mr. Cope will do a pregame show 
with Steelers Coach Chuck Noll and a 
postgamc Locker Room interview pro¬ 


gram, Station’s Tom Bender has been 
assigned to a half-time show and post¬ 
game pro scoreboard report. 

Radio sponsors as of last Tuesday 
(July 13) are Pittsburgh National Bank 
and Iron City Beer (both through 
Ketchum, MacLeod Sc Grove), Olds- 
mobile Dealers (Carlton Advertising) 
and Union Carbide Corp (William Esty). 

Wiic-tv becomes the Steelers station 
for both preseason and regular-season 
games by taking over telecasts of four 
exhibition contests this summer. The list 
includes away games Aug. 14 with the 
Green Bay Packers, Aug. 23 with the 
Cincinnati Bengals, Sept. 4 with the New 
York Jets and Sept. 12 with the New 
York Giants. Sam Nover, wiic-tv 
sports director, will do the play-by-play 
and ex-Steeler Dick Hoak will do color. 

Sponsors for the TV exhibitions: U.S. 
Steel (Compton), Ford Dealers (Ken¬ 
yon Sc Eckhardt), Koehler Brewing Co. 
(Lando) and Pittsburgh National Bank. 

AFC-Western Division 

Denver Broncos _ 

Koa(am) Denver will originate five 
preseason and 14 regular Broncos 
games on radio, feeding a radio net¬ 
work of 43 other stations, the same 
at last year. Koa is in the second year 
of a multi-year contract, with Bob Mar¬ 
tin and Larry Zimmer announcing. 

Texaco (Benton Sc Bowles), Majestic 
Savings & Loan Association (Frye- 
Sills), Sigman Meat Co. (AdCenter), 
Royal Crown Bottling Co. (Alden), 
State Farm Mutual (direct), Greater 
Denver Ford Dealers (J. Walter 
Thompson) and Joseph Schlitz Brew¬ 
ing Co. (Leo Burnett) will be partici¬ 
pating sponsors in the games on radio. 
GAC Finance Corp. (Bishopric, Lieber- 
man, Harrison Sc Fieldman), Public 
Service Co. of Colorado (direct) and 
Johnny Haas Lincoln-Mercury (Boc- 
card Advertising) will participate in the 
pregame show on koa while NAPA 
Distribution Center (direct) sponsors 
The Lou Sabin Show . 

Postgame sponsors are Holly Inn 
(direct), GAC, NAPA and Golden Ox 
restaurant (Neuwirth-Koller). 

On the TV side, koa-tv Denver plans 
to carry three preseason games. An¬ 
nouncers had not been selected as of 
last Tuesday (July 13). 

Master Charge and Frontier Airlines, 
(both through Tracy Locke), have 
taken one-twelfth of the televised game 
coverage. Texaco and Datsun (Parker 
Advertising) each have a sixth of the 
game. 


Kansas City Chiefs _ 

“Help wanted: sports director to work 
during football training season only. 
Apply kmbc-tv Kansas City.” The 
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reason such an ad might be placed is 
that Len Dawson, quarterback for the 
Chiefs, doesn’t do his regular shows dur¬ 
ing the time he’s in training camp. John 
Sanders, assistant sports director at the 
station, can be expected to give his boss 
partisan coverage when the station airs 
four of the Chiefs’ preseason games. 
Kqtv(tv) St. Joseph, Mo., and wibw- 
tv Topeka, Kan., will also carry the 
kmbc-tv feed. 

The station begins the first year of 
a new five-year agreement, and only 
one-quarter of game coverage remains 
unsold. TV sponsors for the Chiefs are 
Wilson Certified Foods (Campbell- 
Mithun), Sears (Fremerman-Papin) 
and Kansas City Power 8c Light (Valen¬ 
ti ne-Radford). A pregame show is un¬ 
sold and the station plans no postgame 
program. The color announcer for the 
games has not yet been selected, but 
station executives expect it to be an ex- 
Chief. 

Kcmo(am) Kansas City, Mo., will 
originate the full exhibitions and regu¬ 
lar-season schedule for 39 other stations 
in five states. Its affiliated kcmu(fm) 
will also simulcast all games. Dick Carl¬ 
son and Bill Grigsby will call the action 
and provide the color in the station’s 
first year of a new four-year contract. 

Local radio sponsors for the games, 
each with one-fifth: Fairmount Country 
Club Dairy (Bozell 8c Jacobs): Inter¬ 
state Securities Corp. finance company 
(Valentine-Radford): Schlitz Whole¬ 
salers (Mace 8c Co.): Vickers Oil Co. 
(Barickman 8c Selders) and Continental 
Airlines (Tracy Locke). Eight partici¬ 
pating sponsors share the pregame and 
postgame shows. 

Oakland Raiders _ 

Knew(am) Oakland will originate the 
Raiders’ six exhibition and 14 regular- 
season games to 18 other stations in 
the last year of the station’s current 
contract with the team. Bill King will 
call the plays again this year while 
Scotty Stirling will provide the color 
commentary. 

Game sponsors, each with a quarter, 
will be Pacific Stereo Stores (direct). 
Union Oil Co. (Leo Burnett), Smith 
Clothiers (Lee Wenger 8c Associates) 
and Toyota (Clinton E. Frank). Spon¬ 
sors of Raider Pregame will be Pacific 
Southwest Airlines (Gross, Pera & 
Rockey) and Central Bank (direct), 
each taking half. Postgame Review is 
to be sponsored by Central Bank and 
C. Markus Hardware (Roisen). 

On the television side, ktvu(tv) 
Oakland will air one preseason game 
in black and white from Green Bay and 
feed it to ktxl(tv) Sacramento. An¬ 
nouncers for the game have not been 
announced. All sponsors are participat¬ 
ing and the station will not have a 
pregame or postgame show. 


San Diego Chargers _ 

Kdfo(am) El Cajon, Calif., starts its 
third year of a five-year contract to 
originate the 20 games of the Chargers 
to 14 other stations in the network. 
Stu Nahan and Ralph Lawler team to 
call the six preseason and 14 regular 
games, the former handling offense and 
the latter defense. 

Four sponsors have been signed for 
the game and three-tenths remain un¬ 
sold. Texaco (through Benton 8c 
Bowles), Toyota (Clinton E. Frank) 
and Rancho De Los Penasquiotes land 
developers (Coakley, Heagerty) have 
taken one-fifth while Dow Sound City 


(Studio 5) has one-tenth. The pregame 
show sponsor is Picadilly Book Stores 
(direct) while the Locker Room show 
is still unsold. 

Kcst(tv) San Diego is in the last 
year of its two-year agreement to broad¬ 
cast exhibition games and will air all 
six, two live and four on a delayed basis. 

Game sponsors, with one-twelfth 
each, are Toyota, Sears (Teawell Inc.), 
Fashion Valley Shopping Center (Ron 
Hahn) and Colonial Ford (Dave Liski 
Advertising). Other game time, and the 
pregame and postgame shows remain 
open. Bob Chandler will be the play- 
by-play announcer with a color man to 
be announced later. 


We're having a little get-together 
on New Year's Eve, live from the 
Houston Astrodome. Join us... we 
expect quite a turnout. 

The Astro Bluebonnet Bowl 


A Hughes Sports Network Presentation 
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NFC-Eastern Division 

Dallas Cowboys _ 

What can the Cowboys do for an encore 
after coming up with the biggest radio 
network in pro football last year? The 
answer is to tack on five more stations 
for a total network of 127 for 1971. 

Texas State Network and its kfjz- 
(am) Fort Worth, have bought the 
radio rights this year after years of serv¬ 
icing the Dallas club, which in the past 
had retained broadcast rights. Klif(am) 
will be the Dallas outlet for Cowboy 
games. 

Bill Mercer will do play-by-play for 
the sixth year and Verne Lundquist will 
be returning for the color. 

Texaco (through Benton & Bowles), 
Schlitz (Burnett) and Devoe Paints 
(Doe-Anderson) head the list of spon¬ 
sors so far committed. Development 
Corp. of America plans to take a group 
of the stations on the network. A warm¬ 
up show and a locker room program 
will be carried on the network with some 
spots still open. A half-time show is also 
planned. 

Kdfw-tv Dallas will carry four Cow¬ 
boys preseason pames, two live and two 
on tape delay. The first live game, from 
Los Angeles where the Cowboys will 
meet the Rams on Aug. 6, will be car¬ 
ried by nine other stations. The second 
live game, with the Oilers at Houston, 
will go to three stations. Play-by-play of 
the live games will be handled by Frank 
Lieber and color by Eddie LeBarron. 
The delayed games will be broadcast on 
the day following the contest. 


New York Giants _ 

Beginning its 11th year with the New 
York Giants, wnew(am) New York 
enters its second year in a three-year 
contract by broadcasting six preseason 
games and 14 regular-season contests. 
So far a network of 25 stations in New 
York, Connecticut and New Jersey is 
set to pick up the feeds. Chip Cipella 
and Marty Glickman are play-by-play 
announcers this year. A 25-minute 
pregame show with Mr. Cipella is 
planned and a postgame Locker Room 
Report is scheduled, time permitting. 
Programs are sponsored equally by 
American Airlines (Doyle Dane Bem- 
bach) and Garrity Industries, cigarette 
lighter, pipe and flashlight manufacturer 
(placed direct). Game sponsorship on 
the local level has been sold out to 
Getty Oil Co. (DKG Inc.), Volkswagen 
of America (Doyle Dane Bembach), 
Manufacturer's Hanover Trust (Young 
& Rubicam), Schaefer Brewing Co. 
(BBDO) and Union Carbide (William 
Esty). 

On the television side, wcbs-tv New 
York continues a 12-year association 


with the Giants, scheduling six pre¬ 
season contests this year. Two will be 
telecast live and four on a delayed basis. 
Play-by-play men and color commen¬ 
tators will be Ray Scott, Pat Summerall, 
Jack Whitaker, Frank Glieber and Tom 
Brookshire. They will share announcing 
chores on a rotating basis. Warm-Up , a 
half-hour pregame program, will be 
featured before two Giants games. Par¬ 
ticipating sponsors include P. Ballantine 
& Sons (Grey Advertising) and Volvo 
Distributors (Scali-Mc-Cabe, Sloves). 


Philadelphia Eagles _ 

Eagles games will again be originated 
this season by wip(am) Philadelphia, 
which will feed 14 regular-season games 
and six exhibition contests to a regional 
network of eight stations. Play- 
by-play man Charles Swift and color 
commentator A1 Pollard return as the 
announcing team. 

Game sponsors are Girard Bank 
(Aitkin Kynett): F & M Schaefer Brew¬ 
ing Co. (BBDO); Ron Levitt Used 
Cars (Sonder, Levitt & Sagrsky), Ab¬ 
bots Dairy (Lewis & Gilman) and 
Merit/Saveway gas stations (John Back 
Associates). 

A 20-minute pregame show with 
John Diegnan and a five-minute Warm- 
Up, program with Messrs. Swift and 
Pollard are planned. Wip will also carry 
a five-minute post game Wrap-Up, fea¬ 
turing the announcing team, followed by 
a 20-minute postgame show as yet un¬ 
titled. Sponsors for the pre- and post¬ 
game features are Cottman Transmis¬ 
sions (Ross Advertising); Penn-Jersey 
Auto Stores (Bofinger, Kaplan); Can¬ 
ada Dry Corp. (Regional Media Asso¬ 
ciates) : Llanarch Gun Shop (Barsel 
Advertising): Union Carbide Corp. 
(William Esty), and Arrow Stores 
(Traffic Builders). 

Wcau-tv Philadelphia, entering its 
11th year of Eagles broadcasts, expects 
to carry six exhibition games, an un¬ 
specified number on a delayed basis. 
Two other stations in Pennsylvania, 
wdau-tv Scranton-Wilkes-Barre and 
wlyh-tv Lebanon-Lancaster, plan to 
pick up the feeds. Announcers will be 
Tom Brookshier, wcau-tv sports direc¬ 
tor, on color and Andy Musser handling 
play-by-play. Mr. Brookshier will also 
be host of a pregame and post game 
show, depending on time available. 
Sponsors include Household Finance 
Corp. (placed direct), and F k M 
Schaefer Brewing (BBDO), with the 
remaining time in participations. 

St. Louis Cardinals _ 

Kmox(am) St. Louis will be originating 
the Cardinals’ games for the 11th year. 
Five preseason and 14 regular-season 
contests will be fed to a regional radio 
network that so far totals approximately 


20 stations. Last year the network in¬ 
cluded 40 stations. Ray Geracy and Jim 
Butler will be back to do play-by-play 
and color, respectively. 

Sponsors on the network will be STP 
Corp. (through Media Buyers) and 
Krey Packing (D’Arcy). These two ad¬ 
vertisers also head a list of clients buy¬ 
ing on km ox only that includes Anheu¬ 
ser-Busch (Gardner), Union Carbide 
Corp. (Esty) and Household Finance 
Corp. (direct). 

During the regular season kmox only 
will be carrying a pregame Larry Wilson 
Show , conducted by the St. Louis safety- 
man and Jack Buck, as well as Coaches 
Corner by Mr. Buck. Ray Geracy is to 
do a postgame Star of the Game inter¬ 
view program on kmox only during the 
regular season. 

Kmox-tv St. Louis plans to carry 
four preseason games. Two of these, 
home games Aug. 14 against the Hous¬ 
ton Oilers and Sept. 11 against the 
Cleveland Browns, will be delayed tape 
telecasts. The other two, Aug. 21 at the 
Washington Redskins and Aug. 28 at 
the Cincinnati Bengals, will be live 
broadcasts. 

During the regular season when 
kmox-tv originates home games, it will 
feed special Cardinals network of 14 
other TV stations. 


Washington Redskins _ 

For the eighth consecutive year, wmal- 
am-fm Washington will carry the entire 
preseason and regular-season schedule 
of the Redskins, feeding the 20 games 
to 30-35 radio stations in five surround¬ 
ing states. Wmal’s Steve Gil martin and 
Mai Campbell will do the play-by-play 
and color, respectively. 

Quarter sponsorships of the games 
have been sold to Ford Dealers (through 
J. Walter Thompson) and National 
Brewing Co. (W. B. Doner), 

Separate pregame, half-time and post¬ 
game shows will be offered on wmal 
and wmal-fm. Mr. Campbell will do a 
pregame and postgame program on AM 
with the former already bought by Un¬ 
ion Carbide Corp. (Wm. Esty). A half¬ 
time summary of news on AM is 
planned. Also on AM will be linebacker 
Chris Hanburger’s Locker Room Re¬ 
port, sponsored by Koons Ford (Kal & 
Merrick). 

Similar programing on FM is plan¬ 
ned with Len Hathaway’s Pro Score- 
board definitely set as a postgame fea¬ 
ture. 

On the television side, wmal-tv 
Washington returns to cover the Red¬ 
skins for the first time since 1954. It 
has acquired preseason rights and plans 
Saturday night live color pick-ups of 
three away games with tape replays the 
next afternoon. Three home games will 
be telecast on a delayed schedule. Mr. 
Gilmartin will do the play-by-play. 
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Six of the 20 spot availabilities have 
been sold to Utz Potato Chips (Tor- 
rieri-Myers), Country Club Lake (Earle 
Palmer Brown), Koons Ford (Kal & 
Merrick), Bill Bogley Lincoln-Mercury 
and Maulamut Opticians (both George 
McGary) and Datsun Dealers* 

NFC-Central Division 

Chicago Bears _ 

Wgn(am) Chicago will broadcast two 
exhibition games and 12 of the 14 
regular-season games of the Bears (first 
two regular-season games pre-empted by 
conflict with Chicago Cubs coverage). 
A regional radio network is again in 
the planning stage* 

Play-by-play announcer is Jack Brick- 
house with Irv Kupcinet handling color. 

For the 26th consecutive year, the 
basic rights owner, Standard Oil Divi¬ 
sion of American Oil (through D'Arcy 
Advertising), will sponsor one-third. G. 
Heileman Brewing (Campbell-Mithun) 
and Household Finance Corp. (Need¬ 
ham, Harper & Steers) each has re¬ 
newed for one-third also. International 
House of Pancakes (Lyle Brooks Sc 
Associates) and Robert Hall (Ark¬ 
wright) have purchased pregame shows, 
with the scoreboard show sold to Metro¬ 
politan Buick Dealers (Grey-North). 
Other sponsors are Horn Oldsmobile 
(Sander Rodkin), the minute before 
warm-up; Cotter Sc Co. (Home Market¬ 
ing Associates), minute before the 
game: Sun Drug (direct), the minute 
following the game, and Seno Sc Sons 
(Bud Colk Sc Associates), the minute 
following scoreboard. 

Wbbm-tv Chicago will telecast six 
exhibition games in August and Sep¬ 
tember, one live and the remainder by 
tape delay. All games are being sold 
on a participating basis. Play-by-play 
duties will alternate between Ray Scott 
and Brent Musburger. George Connor 
will provide color. 


Detroit Lions _ 

Wjr(am) Detroit will be the originator 
of Lions games this season after a 
three-year Lions association with wxyz- 
(am) there. Wjr will carry a schedule 
of 13 regular-season games and five 
exhibition contests, feeding them to a 
regional network of about 33 stations. 

Announcers will be Van Patrick han¬ 
dling play-by-play and color man Bob 
Reynolds. 

Sponsors include Marathon Oil 
(Campbell-Ewald) and Detroit Bank 
Sc Trust Co. (Ross Roy), each purchas¬ 
ing one-fifth, Ford Motor Co. and 
Theo. Hamm Brewing (both J. Walter 
Thompson). Two 10-minute pregame 
shows, Joe Schmidt Show and Pro Foot¬ 
ball Today , as well as two 10-minute 
postgame programs, Bill McPeak Show 


and Scores and Highlights, are planned. 
Union Carbide Corp. (William Esty 
Co.) has purchased one-half sponsor¬ 
ship in the pregame features. House¬ 
hold Finance Corp. (placed direct) has 
alternating participations in both the 
pregame and postgame shows. 

Wjbk-tv Detroit will air three exhi¬ 
bition games. Announcers are not set. 


Green Bay Packers 

Wtmj(am) Milwaukee, which has car¬ 
ried Packers games every year except 
two since 1929, will again originate a 
regional network of 36 radio stations: 
a basic network of seven outlets and 
the rest bonus. Six preseason games 
and the 14 regular-season games with 
Gary Bender and Jim Irwin, doing the 
play-by-play and color. 

Game sponsors on radio will be 
Thorp Finance Corp. (through Klau- 
Van Pietersom-Dunlap), Mars Candy 
Co. (Ted Bates) and Pabst Brewing Co. 
(Kenyon Sc Eckhardt). 

Messrs. Bender and Gary will handle 
a pregame show, sponsored by Slocum 
Pontiac (Duval/Boudreau), and a post¬ 
game show, sponsored by Ruby Chevro¬ 
let (Marvin H. Frank). 

Wbay-tv Green Bay once more will 
originate all six preseason games on a 
live and tape delayed basis. Wbay TV 
Sports Director Chuck Ramsey will 
handle play-by-play, with Packers Pub¬ 
licity Director Chuck Lane providing 
color. A 30-minute postgame presenta¬ 
tion, The Dan Devine Show , will be 
presented during the exhibition and 
regular season. 


Minnesota Vikings _ 

Kstp(am) Minneapolis-St. Paul was 
thinking in Paul Bunyan dimensions 
when it set up its 1971 radio coverage 
for the Central Division champions. In 
its sophomore year as originator, the 
station will feed the six preseason and 
14 regular-season games to a network 
of some 70 stations in six states. The 
regional line-up is being assembled un¬ 
der the direction of Colie Sc McVoy 
Advertising Agency, representing Twin 
City Federal Savings Sc Loan, the new 
holder of Vikings broadcast rights. Twin 
City Federal has taken one-half of the 
radio time from kstp. 

New play-by-play announcers will be 
Joe McConnell, who last season did 
Denver Broncos games and last winter 
handled play-by-play for the Phoenix 
basketball Suns. Returning for the color 
will be Paul Hornung, former Green 
Bay Packer. 

A half-time show recapping the first 
two quarters has been sold to Stephens 
Buick (M. R. Bolin). 

Sunday again will be promoted by 
kstp as Vikings Day with three hours 
of pregame broadcasts and two hours 
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of postgame Viking radio. It will be 
keyed around the tailgate-picnic parties 
of fans who drive great distance to at¬ 
tend the game and who lunch with 
friends on the stadium parking lot be¬ 
fore games. The segments include The 
Pregame Tailgate Show , Grandstand 
Quarterback Show , Vikings Countdown 
Show , Point After Show and The Post- 
game Tailgate Show . The programs will 
be a king-size serving of interviews, re¬ 
ports from around the league, helicopter 
traffic reports, sports results and music. 

Also, the Minnesota coach will be 
featured in his Coaches Corner with Bud 
Grant , sponsored again by Rock Springs 
Beverages (Jenkins Advertising). 

Four preseason Vikings games will 
be telecast by kstp-tv Minneapolis-St. 
Paul with the station's new sports direc¬ 
tor, Tom Ryther, on the play-by-play 
and John Sauer, former scout for the 
Vikings and now sports director of 
wing(am) Dayton, Ohio, doing color. 

Additionally, kstp-tv plans a Vikings 
Countdown on six consecutive Satur¬ 
days, starting Aug. 4, and, commencing 
Sept. 20, will offer the Bud Grant Show 
with the coach and Mr. Ryther prior to 
Monday night ABC-TV football. 

NFC-Western Division 

Atlanta Falcons _ 

The Falcons will come to roost for the 
sixth straight year with wqxi(am) At¬ 
lanta. Five exhibitions plus the 14 regu¬ 
lar-season games will be fed by the 
Pacific & Southern station to a Falcon 
Football Network that is expected to 
total 55 radio outlets by the first pre¬ 
season game. Jack Hurst will do play- 
by-play with a newcomer, former Colt 
Jimmy Orr, on color. 

Game sponsors are Atlanta Ford 
Dealers (J. Walter Thompson), First 
National Bank of Atlanta (Cargill-Wil- 
son). Cities Service (Media Corp. of 
America) and Falstaff Brewing (Need¬ 
ham, Harper Sc Steers). 

Pregame and postgame shows will be 
fed to the Falcon Network. These are 
the opening 15-minute Norm Van 
Brocklin coach’s show, sponsored by 


Miller Brewing (McCann-Erickson) to 
be followed by a second pregame pro¬ 
gram, bought by Ellmans’ of Atlanta 
gift shop (direct) and Union Carbide 
Corp. (Wiliam Esty). Ellmans’ and 
Union Carbride have taken the post¬ 
game show. Additionally, Chris Volks¬ 
wagen Motors (direct) has bought a 
quarter-hour Monday show on wqxi. 

Wqxi-tv Atlanta plans an equally am¬ 
bitious slate of preseason telecasts. All 
five exhibitions will be covered with the 
station’s Skip Caray, the voice of the 
Atlanta basketball Hawks, on play-by- 
play. Alex Hawkins will do color. 

Advertisers signed so far are the Ford 
Dealers Association (J. Walter Thomp¬ 
son), Atlanta Gas Light Co. (Tucker 
Wayne) and Country Club Malt Liquor 
Co. (Tracy Locke). 

During the regular season, wqxi-tv 
will have the Norm Van Brocklin Show 
in the half hour proceding the ABC-TV 
Monday night games. First National 
Bank of Atlanta and British Petroleum 
Co. will pick up the tab. 


Los Angeles Rams _ 

The Rams, despite a new coach and 
what is being termed a new outlook on 
the game, show a drop in the number 
of stations in their radio network for 
the first time in three years. Kmpc(am) 
Los Angeles will originate the radio 
feed (relinquishing three exhibition and 
one regular-season games to kabc[am] 
when football conflicts with California 
Angeles baseball) to 19 other stations 
in California, Nevada and Arizona. Of 
the 21 games the Rams will play, 19 
will be carried by the full network. Only 
the Hall of Fame game in Canton, 
Ohio, and the annual preseason charity 
game will be broadcast locally. 

Dick Enberg, Dave Niehaus and 
Steve Bailey announce on radio. 

Games advertisers, with one-fifth 
each, are Standard Oil of California 
(BBDO), Datsun (Parker Advertising), 
Joseph Schlitz Brewing Co. (Leo Bur¬ 
nett), Continental Airlines and House¬ 
hold Finance Corp. (both Needham, 
Harper & Steers.) 


Kentucky Fried Chicken (Sachs, 
Finley & Kaye) and Sears, Roebuck & 
Co. (Star) share sponsorship of both 
the pregame and postgame shows. 
American Bakeries (A/Media) spon¬ 
sors The Tommy Prothro Show. 

Six of the Rams* seven preseason 
games will be carried by knxt(tv) Los 
Angeles, three live and three on a de¬ 
layed basis. Gil Stratton and Don Paul 
will provide the play-by-play and color. 


New Orleans Saints 

Wwl(am) New Orleans will carry 
six preseason and 14 regular-season 
games of the Saints. Sponsors are Fal¬ 
staff Brewing Corp. (Needham, Harper 
& Steers), DeVoe Paints (Doe Ander¬ 
son Advertising) and Texaco (Benton 
& Bowles). Announcers are not set. 

Wwl-tv New Orleans will telecast 
three preseason games. One-eighth 
sponsors include Old Milwaukee beer, 
Sheel Oil, King Cotton 1 meats and Mc¬ 
Kinnon Chevrolet. 


San Francisco 49’ers _ 

The NFC’s Western Conference win¬ 
ner last season will have ksfo(am) 
originating the games for 12 stations 
in the Golden West Radio Network for 
the 15th consecutive year. Lon Sim¬ 
mons returns as play-by-play announcer 
assisted by Hugh McElhenny on color 
for the 20-game slate. 

Metropolitan Life (Young & Rubi- 
cam), Chevrolet ( Campbell-Ewald), 
Standard Oil of California (BBDO) 
and Roos Atkins Clothiers (Argonaut 
Advertising) have taken one-quarter 
sponsorship in the games. 

Household Finance Corp (Needham, 
Harper & Steers) and Air California 
(Barnes-Carey) will sponsor the pre- 
game and postgame shows. 

Two of the six prese'ason games will 
be aired on ktvu(tv) Oakland with 
the feed also going to kvor(tv) Sacra¬ 
mento. Bob Starr will do play-by-play. 

(This special report was principally 
written by Frederick M. Fitzgerald , sen¬ 
ior edit or t Washington , with assistance 
from the bureaus,) 


feceMaaiwe^ 


CBS’s second quarter 
indicates recovery 

CBS Inc. has estimated gains in earnings 
and sales for the second-quarter of 1971 
but a decline for the first six months. 

In a statement last week, William S. 
Paley, chairman, and Frank Stanton, 
president, said a "renewed strength” in 
network-TV operations, which started 


last March, "has largely counteracted 
the unprecedented loss of cigarette ad¬ 
vertising which substantially reduced 
first-quarter earnings.” They said in the 
second quarter the CBS/ Broadcast 
Group equalled last year’s level for the 
quarter, CBS/Columbia continued to 
show gains and CBS/Education & Pub¬ 
lishing was down "slightly.” But, "based 
upon current trends, we believe that we 


will continue to register improvement in 
the third and fourth quarters, enabling 
full-year earnings to exceed 1970.” 

Net income in the second quarter 
was up from $ 15.6 million in 1970 to 
$16.2 million; sales from $278.6 million 
to $282.6 million, and estimated earn¬ 
ings from 55 cents to 57 cents. (AH es¬ 
timates exclude results of domestic 
cable-TV and domestic and foreign pro- 
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